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Sex, Genes & Rock 'n' Roll Robert C. Brooks 2011 Why are people getting fatter? Why do so many rock stars end up dead at 27? Is there any hope of
curbing population growth, rampant consumerism and the environmental devastation they wreak? Evolutionary biologist Rob Brooks argues that
the origins of these twenty-first century problems can be found where the ancient forces of evolution collide with modern culture and economics. In
Sex, Genes and Rock n Roll Brooks explores a tasting platter of topics, from the frivolous to the tragic falling in love, making music, our obsession
with rock n roll, sexual conflict, fertility, obesity, consumption, ageing and more illustrating how evolution stands alongside economics,
anthropology, psychology and political science in shaping our world.
Biology at Work Kingsley R. Browne 2002-06-06 Does biology help explain why women, on average, earn less money than men? Is there any
evolutionary basis for the scarcity of female CEOs in Fortune 500 companies? According to Kingsley Browne, the answer may be yes. Biology at
Work brings an evolutionary perspective to bear on issues of women in the workplace: the "glass ceiling," the "gender gap" in pay, sexual
harassment, and occupational segregation. While acknowledging the role of discrimination and sexist socialization, Browne suggests that until we
factor real biological differences between men and women into the equation, the explanation remains incomplete. Browne looks at behavioral
differences between men and women as products of different evolutionary pressures facing them throughout human history. Womens biological
investment in their offspring has led them to be on average more nurturing and risk averse, and to value relationships over competition. Men have
been biologically rewarded, over human history, for displays of strength and skill, risk taking, and status acquisition. These behavioral differences
have numerous workplace consequences. Not surprisingly, sex differences in the drive for status lead to sex differences in the achievement of
status. Browne argues that decision makers should recognize that policies based on the assumption of a single androgynous human nature are
unlikely to be successful. Simply removing barriers to inequality will not achieve equality, as women and men typically value different things in the
workplace and will make different workplace choices based on their different preferences. Rather than simply putting forward the "nature" side of
the debate, Browne suggests that dichotomies such as nature/nurture have impeded our understanding of the origins of human behavior. Through
evolutionary biology we can understand not only how natural selection has created predispositions toward certain types of behavior but also how
the social environment interacts with these predispositions to produce observed behavioral patterns.
World Social Report 2020 Department of Economic and Social Affairs 2020-02-14 This report examines the links between inequality and other
major global trends (or megatrends), with a focus on technological change, climate change, urbanization and international migration. The analysis
pays particular attention to poverty and labour market trends, as they mediate the distributional impacts of the major trends selected. It also
provides policy recommendations to manage these megatrends in an equitable manner and considers the policy implications, so as to reduce
inequalities and support their implementation.
The Cambridge Handbook of Consumer Psychology Michael I. Norton 2015-09-09 Why do consumers make the purchases they do, and which ones
make them truly happy? Why are consumers willing to spend huge sums of money to appear high status? This Handbook addresses these key
questions and many more. It provides a comprehensive overview of consumer psychology, examining cutting-edge research at the individual,
interpersonal, and societal levels. Leading scholars summarize past and current findings, and consider future lines of inquiry to deepen our
understanding of the psychology behind consumers' decision making, their interactions with other consumers, and the effects of societal factors on
consumption. The Cambridge Handbook of Consumer Psychology will act as a valuable guide for faculty as well as graduate and undergraduate
students in psychology, marketing, management, sociology, and anthropology.
Spent Geoffrey Miller 2009-05-14 A leading evolutionary psychologist probes the hidden instincts behind our working, shopping, and spending
Evolutionary psychology-the compelling science of human nature-has clarified the prehistoric origins of human behavior and influenced many fields
ranging from economics to personal relationships. In Spent Geoffrey Miller applies this revolutionary science's principles to a new domain: the
sensual wonderland of marketing and status seeking that we call American consumer culture. Starting with the basic notion that the goods and
services we buy unconsciously advertise our biological potential as mates and friends, Miller examines the hidden factors that dictate our choices
in everything from lipstick to cars, from the magazines we read to the music we listen to. With humor and insight, Miller analyzes an array of
product choices and deciphers what our decisions say about ourselves, giving us access to a new way of understanding-and improving-our
behaviors. Like Freakonomics or The Tipping Point, Spent is a bold and revelatory book that illuminates the unseen logic behind the chaos of
consumerism and suggests new ways we can become happier consumers and more responsible citizens.
The Evolutionary Bases of Consumption Gad Saad 2012-09-10 The Evolutionary Bases of Consumption by Gad Saad applies Darwinian principles in
understanding our consumption patterns and the products of popular culture that most appeal to individuals. The first and only scholarly work to
do so, this is a captivating study of the adaptive reasons behind our behaviors, cognitions, emotions, and perceptions. This lens of analysis
suggests how we come to make selections such as choosing a mate, the foods we eat, the gifts that we offer, and more. It also highlights how
numerous forms of dark side consumption, including pathological gambling, compulsive buying, pornographic addiction, and eating disorders,
possess a Darwinian etiology. Engaging and diverse in scope, the book maps consumption phenomena onto four key Darwinian modules: survival,
reproduction, kin selection, and reciprocal altruism. As an interesting proposal, the author suggests that media and advertising contents exist in
their particular forms because they are a reflection of our evolved human nature - negating the notion that they exist through the reverse causal
link, as proposed by social constructivists. The link between evolutionary theory and consumption behaviors is detailed throughout the book via an
examination of (among many others): appearance-enhancing products and services; financial and physical risk-taking; use of sexual imagery and
the depictions of women in advertising; and television programs, movies, songs, music videos, literature, religion, and art. The Evolutionary Bases
of Consumption will appeal to evolutionists who desire to explore new areas wherein evolutionary theory can be applied; consumer and marketing
scholars who wish to learn about the ways in which biological-and evolutionary-based theorizing can be infused into the consumer
behavior/marketing/advertising disciplines; as well as other interdisciplinary scholars interested in gaining knowledge about the power of
evolutionary theory in explaining a wide range of behavioral phenomena.
The Psychology of Financial Consumer Behavior Dominika Maison 2019-02-28 This book stresses the psychological perspective in explaining
financial behavior. Traditionally, financial behaviors such as saving, spending, and investing have been explained using demographic and economic
factors such as income and product pricing. The consequence of this way of thinking is that financial institutions view their clients mostly from the
perspective of their income. By taking a psychological approach, this book stresses the perspective of consumers confronted with a quickly
changing financial world: the changing of financial offers and products (savings, investments, loans), the changing of payment methods (from cash
to cheques, cards and mobile payments), the accessibility and temptation of goods, and the changing of insurance and pension systems. The
Psychology of Financial Consumer Behavior provides insight into the thought processes of consumers in a variety of financial topics. Coverage
includes perceptions of wealth, the pleasure or pain of spending, cashless transactions, saving and investing, loans, planning for the future, taxes,
and financial education. The book holds appeal for researchers, professionals, and students in economics, psychology, economic psychology,
marketing and consumer science, or anyone interested in financial behaviors.
The Ape that Understood the Universe Steve Stewart-Williams 2019-11-21 The Ape that Understood the Universe is the story of the strangest
animal in the world: the human animal. It opens with a question: How would an alien scientist view our species? What would it make of our sex
differences, our sexual behavior, our altruistic tendencies, and our culture? The book tackles these issues by drawing on two major schools of
thought: evolutionary psychology and cultural evolutionary theory. The guiding assumption is that humans are animals, and that like all animals,
we evolved to pass on our genes. At some point, however, we also evolved the capacity for culture - and from that moment, culture began evolving
in its own right. This transformed us from a mere ape into an ape capable of reshaping the planet, travelling to other worlds, and understanding
the vast universe of which we're but a tiny, fleeting fragment. Featuring a new foreword by Michael Shermer.
Start Small, Stay Small Rob Walling 2010 Start Small, Stay Small is a step-by-step guide to launching a self-funded startup. If you're a desktop,
mobile or web developer, this book is your blueprint to getting your startup off the ground with no outside investment. This book intentionally
avoids topics restricted to venture-backed startups such as: honing your investment pitch, securing funding, and figuring out how to use the piles
of cash investors keep placing in your lap. This book assumes: * You don't have $6M of investor funds sitting in your bank account * You're not

going to relocate to the handful of startup hubs in the world * You're not going to work 70 hour weeks for low pay with the hope of someday
making millions from stock options There's nothing wrong with pursuing venture funding and attempting to grow fast like Amazon, Google, Twitter,
and Facebook. It just so happened that most people are not in a place to do this. Start Small, Stay Small also focuses on the single most important
element of a startup that most developers avoid: marketing. There are many great resources for learning how to write code, organize source
control, or connect to a database. This book does not cover the technical aspects developers already know or can learn elsewhere. It focuses on
finding your idea, testing it before you build, and getting it into the hands of your customers.
Designing for Behavior Change Stephen Wendel 2013-11-05 A new wave of products is helping people change their behavior and daily routines,
whether it’s exercising more (Jawbone Up), taking control of their finances (HelloWallet), or organizing their email (Mailbox). This practical guide
shows you how to design these types of products for users seeking to take action and achieve specific goals. Stephen Wendel, HelloWallet’s head
researcher, takes you step-by-step through the process of applying behavioral economics and psychology to the practical problems of product
design and development. Using a combination of lean and agile development methods, you’ll learn a simple iterative approach for identifying
target users and behaviors, building the product, and gauging its effectiveness. Discover how to create easy-to-use products to help people make
positive changes. Learn the three main strategies to help people change behavior Identify your target audience and the behaviors they seek to
change Extract user stories and identify obstacles to behavior change Develop effective interface designs that are enjoyable to use Measure your
product’s impact and learn ways to improve it Use practical examples from products like Nest, Fitbit, and Opower
Sex, Evolution, and Behavior Martin Daly 1983 * Provides elementary-level discussion of theory relating to evolutionary and adaptive aspects of
reproductive behavior.
The Secret Life of Pronouns James W. Pennebaker 2011-08-23 A surprising and entertaining explanation of how the words we use (even the ones
we don't notice) reveal our personalities, emotions, and identities. We spend our lives communicating. In the last fifty years, we've zoomed through
radically different forms of communication, from typewriters to tablet computers, text messages to tweets. We generate more and more words
with each passing day. Hiding in that deluge of language are amazing insights into who we are, how we think, and what we feel. In The Secret Life
of Pronouns, social psychologist and language expert James W. Pennebaker uses his groundbreaking research in computational linguistics-in
essence, counting the frequency of words we use-to show that our language carries secrets about our feelings, our self-concept, and our social
intelligence. Our most forgettable words, such as pronouns and prepositions, can be the most revealing: their patterns are as distinctive as
fingerprints. Using innovative analytic techniques, Pennebaker X-rays everything from Craigslist advertisements to the Federalist Papers-or your
own writing, in quizzes you can take yourself-to yield unexpected insights. Who would have predicted that the high school student who uses too
many verbs in her college admissions essay is likely to make lower grades in college? Or that a world leader's use of pronouns could reliably
presage whether he led his country into war? You'll learn why it's bad when politicians use "we" instead of "I," what Lady Gaga and William Butler
Yeats have in common, and how Ebenezer Scrooge's syntax hints at his self-deception and repressed emotion. Barack Obama, Sylvia Plath, and
King Lear are among the figures who make cameo appearances in this sprightly, surprising tour of what our words are saying-whether we mean
them to or not.
Virtue Signaling Geoffrey Miller 2019-09-16 'Virtue signaling' is the phrase that got popular on social media during the 2016 election as a way of
derogating political opponents. But what is virtue signaling, really? How does it work, where does it come from, and is it really a bad thing? How
can it help people to virtue signaling better -- when you're doing it, and when your friends, family, colleagues, and mates are doing it? This short,
thoughtful, easy-to-read book is about how we can better understand people's instincts to show off our moral virtues, personality traits, ideologies,
political attitudes, and lifestyle choices through our public behavior and language, from dating to street protests to social media to academic
censorship. It shows how virtue signaling is the key to understanding current debates about free speech and viewpoint diversity on campuses, in
corporations, and throughout society. Understanding virtue signaling is a social superpower, like understanding body language, or personality
traits, or sex differences. Are you curious why politics and religion lead to so many bitter debates around the Thanksgiving dinner table -- even
among relatives who get along in every other domain? Or why so many single people put 'No Trump supporters ' or 'No Libtards ' on the dating
profiles -- when politics plays such a small role in day-to-day relationships? Or why Gen Z college students want to censor ideas they think are evil
-- when they're supposed to be exposing themselves to diverse perspectives? Virtue signaling is one of those concepts that's easy to understand,
but that most people don't bother to face -- because we're all doing it all the time, and acknowledging our own virtue signaling makes us feel
embarrassed and hypocritical.Let's face the reality of virtue signaling. This book offers a scientifically grounded, practical, non-partisan set of
insights so you understand your own ideological passions, your relationships, and your society much more easily. If you don't understand your own
virtue signaling, then your ideologies and signaling habits, not your conscious mind, are running your life. If you don't understand other people's
virtue signaling, then it's hard to take their point of view and to find common ground with them. If you don't understanding virtue signaling in the
political realm, it's hard to convince other citizens to support your causes, policies, and candidates.This book collects seven essays written from
1996 through 2018. They're all focused around the evolutionary psychology of politics, ethics, and language. It includes a new preface, new
introductions that give the backstory to each essay, and a new list of further readings (including about 100 books by other people). The book is
about 32,000 words, or about 85-130 pages depending on your reader format. The author, Geoffrey Miller, is a tenured evolutionary psychology
professor at University of New Mexico. He's been writing and teaching about the origins and functions of moral virtues for decades. His previous
books include The Mating Mind, Spent, Mating Intelligence, and What Women Want. He got his B.A. from Columbia University, and his Ph.D. from
Stanford University. He's also worked at NYU Stern Business School, UCLA, University College London, and the London School of Economics. He has
over 110 publications about sexual selection, mate choice, signaling theory, fitness indicators, consumer behavior, marketing, intelligence,
creativity, language, art, music, humor, emotions, personality, psychopathology, and behavior genetics. He has also given 200 talks in 16
countries, and his research has been featured in Nature, Science, The New York Times, The Washington Post, New Scientist, and The Economist, on
NPR and BBC radio, and in documentaries on CNN, PBS, Discovery Channel, National Geographic Channel, and BBC.
The Consuming Instinct Gad Saad 2011-06-21 In this highly informative and entertaining book, the founder of the vibrant new field of evolutionary
consumption illuminates the relevance of our biological heritage to our daily lives as consumers. While culture is important, the author shows that
innate evolutionary forces deeply influence the foods we eat, the gifts we offer, the cosmetics and clothing styles we choose to make ourselves
more attractive to potential mates, and even the cultural products that stimulate our imaginations (such as art, music, and religion). The book
demonstrates that most acts of consumption can be mapped onto four key Darwinian drives—namely, survival (we prefer foods high in calories);
reproduction (we use products as sexual signals); kin selection (we naturally exchange gifts with family members); and reciprocal altruism (we
enjoy offering gifts to close friends). The author further highlights the analogous behaviors that exist between human consumers and a wide range
of animals. For anyone interested in the biological basis of human behavior or simply in what makes consumers tick—marketing professionals,
advertisers, psychology mavens, and consumers themselves—this is a fascinating read.
Spent Geoffrey Miller 2009 Why do we buy?Why are so many of our consumer choices simply a waste of time, energy, and money? How does
advertising really work? And why are pregnant women more racist than the rest of us? In this brilliantly original, provocative and witty book,
Geoffrey Miller - acclaimed author ofThe Mating Mind- uses evolutionary psychology to explain the phenomenon of modern brand-driven
consumerism. Traversing the murky terrains of marketing, advertising, brands, media, genetics, neuroscience and the latest advances in
evolutionary biology to explore human behavior,Spentargues that many of our product choices are driven by the desire not to feel good, but
tolookgood, by displaying our evolutionary fitness to those around us. At once a searing critique of the excesses of twenty-first-century
consumerism and a masterful new take on understanding how the mind works,Spentis a radical, timely and original book.
The Status Game Will Storr 2021-09 From the Sunday Times bestselling author of The Science of Storytelling comes a bold and ambitious
investigation of status that will redefine human culture for our times There's something humans desire even more than gold. It's a fundamental
drive that's common to all humanity, cutting across race, gender, age and culture. Our need for it is such that exactly how much of it we possess
dramatically effects not only our happiness and well-being but also our physical health. It'sstatus, argues Will Storr. You can't understand human
behaviour without understanding The Status Game. This game, which we are all playing, is not only the secret of our success, but also of our most
evil behaviour. Everything is subordinate to status, and humans aren't unique in our complicity with it. By reflecting on the various ways humans
negotiate this game - through status hierarchies, values, myths and sacred markers, Storr gives readers a master class in this most malevolent of
social mysteries.
The Rational Animal Douglas T. Kenrick 2013-09-10 Why are Amazonian hunter-gatherers better at logic than Harvard students? Why did the
Zambian president reject food donations during a famine? And why do billionaires work so hard—only to give their hard-earned money away? In this
animated tour of the latest in behavioral science, psychologist Douglas T. Kenrick and marketing professor Vladas Griskevicius argue that while our
decision making may seem superficially irrational, our misjudgments are the result of a psychological mismatch between ancestral drives for
survival and our modern lifestyles. Ultimately, The Rational Animal offers an uplifting message—that while our brains may still house caveman
impulses, we have evolved to be smarter than we think.
Shiny Objects James A. Roberts 2011-11-15 In Shiny Objects, a cross between In Praise of Slowness and The Tipping Point, consumer behavior
expert Professor James A. Roberts takes us on a tour of America's obsession with consumerism—pointing out its symptoms, diagnosing specific
problems, and offering a series of groundbreaking solutions. Roberts gives practical advice for how to correct the materialistic trends in our lives
which lock us into a cycle of financial hardship and stress. Shiny Objects, a new The Paradox of Choice for the modern reader, is more than a

critique of capitalism—it's also an exploration into how we can live happier, fuller, more productive lives today.
Must-have Geoffrey Miller 2010-08-01 What do the Volkswagen T2a Bus, the contraceptive pill and Jimi Hendrix have in common? Why does a cold
and dry environment make people more likely to speak to strangers? What can World of Warcraft teach us about the world we live in today? In this
brilliantly original, provocative and witty book, Geoffrey Miller - acclaimed author of The Mating Mind - takes us on a journey through the surreal
wonderlands of marketing, advertising, and media to explore the hidden instincts behind our choices. Combining this with the latest developments
in evolutionary psychology, genetics and consumer research, he explains why we buy what we buy and how we can escape the excesses of twentyfirst century consumerism.
Handbook of Consumer Psychology Curtis P. Haugtvedt 2018-12-07 This Handbook contains a unique collection of chapters written by the world's
leading researchers in the dynamic field of consumer psychology. Although these researchers are housed in different academic departments (ie.
marketing, psychology, advertising, communications) all have the common goal of attaining a better scientific understanding of cognitive,
affective, and behavioral responses to products and services, the marketing of these products and services, and societal and ethical concerns
associated with marketing processes. Consumer psychology is a discipline at the interface of marketing, advertising and psychology. The research
in this area focuses on fundamental psychological processes as well as on issues associated with the use of theoretical principles in applied
contexts. The Handbook presents state-of-the-art research as well as providing a place for authors to put forward suggestions for future research
and practice. The Handbook is most appropriate for graduate level courses in marketing, psychology, communications, consumer behavior and
advertising.
Herd Mark Earls 2009-08-07 "...fascinating. Like Malcolm Gladwell on speed." —THE GUARDIAN "HERD is a rare thing: a book that transforms the
reader's perception of how the world works". —Matthew D'Ancona, THE SPECTATOR "This book is a must. Once you have read it you will understand
why Mark Earls is regarded as a marketing guru." —Daniel Finkelstein, THE TIMES This paperback version of Mark Earls' groundbreaking and award
winning book comes updated with new stats and figures and provides two completely revised chapters that deal with the rise of social networking.
Since the Enlightenment there has been a very simple but widely held assumption that we are a species of thinking individuals and human
behaviour is best understood by examining the psychology of individuals. It appears, however, that this insight is plain wrong. The evidence from a
number of leading behavioural and neuroscientists suggests that our species is designed as a herd or group animal. Mark Earls applies this
evidence to the traditional mechanisms of marketing and consumer behaviour, with a result that necessitates a complete rethink about these
subjects. HERD provides a host of unusual examples and anecdotes to open the mind of the business reader, from Peter Kay to Desmond Tutu,
Apple to UK Sexual Health programmes, George Bush to Castle Lager, from autism to depression to the real explanation for the placebo effect in
pharmaceutical testing.
The Interdisciplinary Science of Consumption Stephanie D. Preston 2014-08-08 Our drive to consume -- our desire for food, clothing, smart phones,
and megahomes -- evolved from our ancestors' drive to survive. But the psychological and neural processes that originally evolved to guide
mammals toward resources that are necessary but scarce may mislead us in modern conditions of material abundance. Such phenomena as
obesity, financial bubbles, hoarding, and shopping sprees suggest a mismatch between our instinct to consume and our current environment. This
volume brings together research from psychology, neuroscience, economics, marketing, animal behavior, and evolution to explore the causes and
consequences of consumption. Contributors consider such topics as how animal food-storing informs human consumption; the downside of evolved
"fast and frugal" rules for eating; how future discounting and the draw toward immediate rewards influence food consumption, addiction, and our
ability to save; overconsumption as social display; and the policy implications of consumption science.Taken together, the chapters make the case
for an emerging interdisciplinary science of consumption that reflects commonalities across species, domains, and fields of inquiry. By carefully
comparing mechanisms that underlie seemingly disparate outcomes, we can achieve a unified understanding of consumption that could benefit
both science and society.
Artificial Intimacy Rob Brooks 2021-05-01 People have long told machines what to do by pushing buttons. Now, with advances in technology,
machines are pushing our buttons. In Artificial Intimacy, evolutionary biologist Rob Brooks takes us from the origins of human behaviour to the
latest in artificially intelligent technologies, providing a fresh and original view of the very near future of human relationships. Sex dollbots, digital
lovers, virtual friends and algorithmic matchmakers help us manage our feelings in a world of cognitive overload. Apps can sense when a user is
falling in love, when they are fighting, and when they are likely to break up. These machines, the ‘artificial intimacies’, already learn and exploit
human social needs. They are getting better and faster at what they do. How will humanity’s future unfold when our ancient, evolved minds and oldfashioned cultures collide with twenty-first-century technology?
Behavioral Addictions: DSM-5® and Beyond Dr Nancy Petry 2015-08-05 This book explains the rationale for changes in the DSM-5® related to
incorporating behavioral addictions alongside substance use disorders; it also illuminates the significance of including the construct of behavioral
addictions in this widely used psychiatric diagnostic manual. The chapters herien describe eight behaviors often considered addictions, including
gambling disorder, internet gaming disorder, internet addiction, food addiction, hypersexuality, shopping addiction, exercise addiction, and
tanning addiction. Also examined are prevalence rates in epidemiological samples, risk factors, and promising treatment approaches. The result is
an easy-to-use resource and guide for clinicians, students, and researchers.
Consumer Behavior Delbert Hawkins 2009
The Mating Mind Geoffrey Miller 2011-12-21 At once a pioneering study of evolution and an accessible and lively reading experience, The Mating
Mind marks the arrival of a prescient and provocative new science writer. Psychologist Geoffrey Miller offers the most convincing–and
radical–explanation for how and why the human mind evolved. Consciousness, morality, creativity, language, and art: these are the traits that
make us human. Scientists have traditionally explained these qualities as merely a side effect of surplus brain size, but Miller argues that they
were sexual attractors, not side effects. He bases his argument on Darwin’ s theory of sexual selection, which until now has played second fiddle to
Darwin’ s theory of natural selection, and draws on ideas and research from a wide range of fields, including psychology, economics, history, and
pop culture. Witty, powerfully argued, and continually thought-provoking, The Mating Mind is a landmark in our understanding of our own species.
Applied Evolutionary Psychology S. Craig Roberts 2012 This is the first book to overtly consider how basic evolutionary thinking is being applied to
a wide range of special social, economic, and technical problems. It draws together a collection of renowned academics from a very disparate set of
fields, whose common interest lies in using evolutionary thinking to inform their research.
Mating Intelligence Glenn Geher 2008 Human intelligence is sexually attractive, and strongly predicts the success of sexual relationships, but the
behavioral sciences have usually ignored the interface between intelligence and mating. This is the first serious scholarly effort to explore that
interface, by examining both universal and individual differences in human mating intelligence. Contributors include some of the most prominent
evolutionary psychologists and promising new researchers in human intelligence, social psychology, intimate relationships, and sexuality. David
Buss' foreword and the opening chapter explore what 'mating intelligence' means, and why it is central to human cognition and sexuality. The
book's six sections then examine (1) our mating mechanisms — universal emotional and cognitive adaptations for mating intelligently — that guide
mate search, mate choice, and courtship; (2) how mating intelligence strategically guides our choice of mating tactics and partners given different
relationship goals, personality traits, forms of deception, and the existence of children; (3) the genetic and psychiatric causes of individual
differences in mating intelligence; (4) how we use mental fitness indicators — forms of human intelligence such as creativity, humor, and emotional
intelligence — to attract and retain sexual partners; (5) the ecological and social contexts of mating intelligence; (6) integrative models of mating
intelligence that can guide future research. Mating Intelligence is intended for researchers, advanced students, and courses in human sexuality,
intimate relationships, intelligence research, behavior genetics, and evolutionary, personality, social, and clinical psychology.
Introductory Psychology in Modules Brett W. Pelham 2020 Introductory Psychology in Modules: Understanding Our Heads, Hearts, and Hands is a
unique and comprehensive textbook that offers an accessible, engaging introduction to the key topics of psychology through thirty-six modules
that facilitate more focused, interactive learning. Each of the thirty-six modules features an essay on a specific psychology topic--including memory
and cognition, human development, clinical psychology, and applied psychology--that stimulate focused critical thinking. Augmenting the essays
are supplementary hands-on activities and group discussion proposals, and the modules conclude with multiple-choice practice quizzes for
students. These, along with the heavy use of anecdotes, will engage students in active, participatory learning and encourage them to understand
and interact with the content of the essays. The modular format allows for instructors to personalize the order of topics covered, as well as skip
certain topics and custom-build their own courses on introductory psychology. By covering the classic theories, research, and contemporary
findings that every student in psychology should study in digestible, focused modules, Introductory Psychology in Modules is an essential core
textbook for all students taking introductory psychology courses. Additionally, the specified modular format allows for this text to be used for
supplementary reading where critical thinking is required to aid students in related areas, including nursing, medicine, social work, policing, and
sociology.
Reason and Less Vinod Goel 2022-02-08 A new, biologically driven model of human behavior in which reason is tethered to the evolutionarily older
autonomic, instinctive, and associative systems. In Reason and Less, Vinod Goel explains the workings of the tethered mind. Reason does not float
on top of our biology but is tethered to evolutionarily older autonomic, instinctive, and associative systems. After describing the conceptual and
neuroanatomical basis of each system, Goel shows how they interact to generate a blended response. Goel’s commonsense account drives human
behavior back into the biology, where it belongs, and provides a richer set of tools for understanding how we pursue food, sex, and politics. Goel
takes the reader on a journey through psychology (cognitive, behavioral, developmental, and evolutionary), neuroscience, philosophy, ethology,

economics, and political science to explain the workings of the tethered mind. One key insight that holds everything together is that
feelings—generated in old, widely conserved brain stem structures—are evolution’s solution to initiating and selecting all behaviors, and provide
the common currency for the different systems to interact. Reason is as much about feelings as are lust and the taste of chocolate cake. All
systems contribute to behavior and the overall control structure is one that maximizes pleasure and minimizes displeasure. Tethered rationality
has some sobering and challenging implications for such real-world human behaviors as climate change denial, Trumpism, racism, or sexism. They
cannot be changed simply by targeting beliefs but will require more drastic measures, the nature of which depends on the specific behavior in
question. Having an accurate model of human behavior is the crucial first step.
The Real Internet of Things Daniel Miessler 2017-01-31 There is great confusion about what the Internet of Things means. This book lays out a
technological future based on the intersection of evolutionary psychology, shared functionality desires, and a long-term vision of human society.
Broken into three themes of Prediction, Interface, and Evolution, it's an attempt to show what's coming so that we can start getting ready.
Regardless of what forms it may take during gestation, this book describes what the Real Internet of Things will inevitably become.
Mate Tucker Max 2015-09-15 The #1 bestselling pioneer of "fratire" and a leading evolutionary psychologist team up to create the dating book for
guys. Whether they conducted their research in life or in the lab, experts Tucker Max and Dr. Geoffrey Miller have spent the last 20+ years learning
what women really want from their men, why they want it, and how men can deliver those qualities. The short answer: become the best version of
yourself possible, then show it off. It sounds simple, but it's not. If it were, Tinder would just be the stuff you use to start a fire. Becoming your
best self requires honesty, self-awareness, hard work and a little help. Through their website and podcasts, Max and Miller have already helped
over one million guys take their first steps toward Ms. Right. They have collected all of their findings in Mate, an evidence-driven, seriously funny
playbook that will teach you to become a more sexually attractive and romantically successful man, the right way: No "seduction techniques," No
moralizing, No bullshit. Just honest, straightforward talk about the most ethical, effective way to pursue the win-win relationships you want with
the women who are best for you. Much of what they've discovered will surprise you, some of it will not, but all of it is important and often
misunderstood. So listen up, and stop being stupid!
Emotion Dylan Evans 2019-09-26 Was love invented by European poets in the Middle Ages or is it part of human nature? Will winning the lottery
really make you happy? Is it possible to build robots that have feelings? In this Very Short Introduction Dylan Evans explores these and many other
intriguing questions in this guide to the latest thinking about the emotions. Drawing on a wide range of scientific research, from anthropology and
psychology to neuroscience and artificial intelligence, Evans takes the reader on a fascinating journey into the human heart, discussing the
evolution of emotions and their biological basis, the science of happiness, and the role that emotions play in memory and decision making. Greeted
by critics as a pop science classic when it was first published in 2001, the book has now been thoroughly revised and updated to incorporate new
developments in our understanding of emotions, including new sections addressing the neural basis of empathy and the emotional impact of films.
ABOUT THE SERIES: The Very Short Introductions series from Oxford University Press contains hundreds of titles in almost every subject area.
These pocket-sized books are the perfect way to get ahead in a new subject quickly. Our expert authors combine facts, analysis, perspective, new
ideas, and enthusiasm to make interesting and challenging topics highly readable.
Animal Spirits George A. Akerlof 2010-02-01 The global financial crisis has made it painfully clear that powerful psychological forces are imperiling
the wealth of nations today. From blind faith in ever-rising housing prices to plummeting confidence in capital markets, "animal spirits" are driving
financial events worldwide. In this book, acclaimed economists George Akerlof and Robert Shiller challenge the economic wisdom that got us into
this mess, and put forward a bold new vision that will transform economics and restore prosperity. Akerlof and Shiller reassert the necessity of an
active government role in economic policymaking by recovering the idea of animal spirits, a term John Maynard Keynes used to describe the gloom
and despondence that led to the Great Depression and the changing psychology that accompanied recovery. Like Keynes, Akerlof and Shiller know
that managing these animal spirits requires the steady hand of government--simply allowing markets to work won't do it. In rebuilding the case for
a more robust, behaviorally informed Keynesianism, they detail the most pervasive effects of animal spirits in contemporary economic life--such as
confidence, fear, bad faith, corruption, a concern for fairness, and the stories we tell ourselves about our economic fortunes--and show how
Reaganomics, Thatcherism, and the rational expectations revolution failed to account for them. Animal Spirits offers a road map for reversing the
financial misfortunes besetting us today. Read it and learn how leaders can channel animal spirits--the powerful forces of human psychology that
are afoot in the world economy today. In a new preface, they describe why our economic troubles may linger for some time--unless we are prepared
to take further, decisive action.
Why We Buy Paco Underhill 2008-06-26 An expert on shopping behavior and motivation offers an analysis of consumers' tastes and habits,
discussing why point-of-sale purchases are still the most significant, and why Internet shopping will not replace the mall.
Spent Geoffrey Miller 2010 A leading evolutionary psychologist probes the unconscious instincts behind American consumer culture Illuminating
the hidden reasons for why we buy what we do, Spent applies evolutionary psychology to the sensual wonderland of marketing and perceived
status that is American consumer culture. Geoffrey Miller starts with the theory that we purchase things to advertise ourselves to others, and then
examines other factors that dictate what we spend money on. With humor and insight, Miller analyzes an array of product choices and deciphers
what our decisions say about ourselves, giving us access to a new way of understanding-and improving-our behaviors to become happier
consumers.
Evolution and Human Sexual Behavior Peter B. Gray 2013-04-01 A comprehensive survey of the evolutionary science of human sexual behavior,
Evolution and Human Sexual Behavior invites us to imagine human sex from the vantage point of our primate cousins, in order to underscore the
role of evolution in shaping all that happens, biologically and behaviorally, when romantic passions are aroused.
Sex, Murder, and the Meaning of Life Douglas T Kenrick 2011-04-26 "Kenrick writes like a dream." -- Robert Sapolsky, Professor of Biology and
Neurology, Stanford University; author of A Primate's Memoir and Why Zebras Don't Get Ulcers What do sex and murder have to do with the
meaning of life? Everything. In Sex, Murder, and the Meaning of Life, social psychologist Douglas Kenrick exposes the selfish animalistic underside
of human nature, and shows how it is intimately connected to our greatest and most selfless achievements. Masterfully integrating cognitive
science, evolutionary psychology, and complexity theory, this intriguing book paints a comprehensive picture of the principles that govern our
lives. As Kenrick divulges, beneath our civilized veneer, human beings are a lot like howling hyenas and barking baboons, with heads full of
homicidal tendencies and sexual fantasies. But, in his view, many ingrained, apparently irrational behaviors -- such as inclinations to one-night
stands, racial prejudices, and conspicuous consumption -- ultimately manifest what he calls "Deep Rationality.&" Although our heads are full of
simple selfish biases that evolved to help our ancestors survive, modern human beings are anything but simple and selfish cavemen. Kenrick
argues that simple and selfish mental mechanisms we inherited from our ancestors ultimately give rise to the multifaceted social lives that we
humans lead today, and to the most positive features of humanity, including generosity, artistic creativity, love, and familial bonds. And out of
those simple mechanisms emerge all the complexities of society, including international conflicts and global economic markets. By exploring the
nuance of social psychology and the surprising results of his own research, Kenrick offers a detailed picture of what makes us caring, creative, and
complex -- that is, fully human. Illuminated with stories from Kenrick's own colorful experiences -- from his criminally inclined shantytown Irish
relatives, his own multiple high school expulsions, broken marriages, and homicidal fantasies, to his eventual success as an evolutionary
psychologist and loving father of two boys separated by 26 years -- this book is an exploration of our mental biases and failures, and our mind's
great successes. Idiosyncratic, controversial, and fascinating, Sex, Murder, and the Meaning of Life uncovers the pitfalls and promise of our
biological inheritance.
Spent Geoffrey Miller 2009 Explores how evolutionary psychology has begun to identify the prehistoric origins of human behavior and discusses
how those discoveries have influenced the way consumer spending is viewed and controlled by companies, retailers, and marketers.
Aesthetic Experience Richard Shusterman 2010-09-28 In this volume, a team of internationally respected contributors theorize the concept of
aesthetic experience and its value. Exposing and expanding our restricted cultural and intellectual presuppositions of what constitutes aesthetic
experience, the book aims to re-explore and affirm the place of aesthetic experience--in its evaluative, phenomenological and transformational
sense--not only in relation to art and artists but to our inner and spiritual lives.
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